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Section 1 – Administrative Requirements

1.1 Scope of the RFP/Basis for Award

The purpose of this Request for Proposals (RFP) is to solicit proposals to establish a contract with one or more organizations experienced in providing Public Awareness Campaigns.  A non-numeric evaluation will be conducted, and award will be made to the Offeror whose proposal is determined to be most advantageous to the State considering the evaluation factors set forth in Section 6 below. 

1.2     Structure of this Request for Proposal

The Governor’s Office is exempt from the Procurement Code under the State of Colorado Solicitation Instructions, Terms, and Conditions. 
1.3      Bid Information 

This solicitation is published using: Colorado Bid system and/or Newspaper of General Circulation
1.4 RFP Cancellation

The State reserves the right to cancel this entire Request for Proposal or individual phases at any time, without penalty.

1.5 Official Means of Communication

During the solicitation process for this RFP, all official communication with Offerors will be via email to the Governor’s Office Procurement Director, Frank Tamayo (Frank.Tamayo@state.co.us) or Policy Advisor, Zach Pierce (Zachary.Pierce@state.co.us)
1.6 Number of Awards
The State may award one or more contract(s) as a result of this RFP.

1.7 Term of the Contract
This RFP may result in one or more multiple year contracts. 
1.8 Issuing Office
This Request for Proposal (RFP) is issued by the State of Colorado Governor’s Office.  The agency below is the sole point of contact concerning this RFP. Offerors should not contact any other state office or individual regarding this RFP or this project.

1.9 Inquiries
Offerors may make email, written or fax inquiries concerning this RFP to obtain clarification of requirements. No inquiries will be accepted after the date and time indicated in the Schedule of Activities. The Governor’s Office prefers that all inquiries be sent by electronic mail with the RFP number in the subject line to:

Frank Tamayo, Procurement Director

Frank.Tamayo@state.co.us 
Governor’s Office
State Capitol
136 State Capitol Room #115
Denver, CO 80203

RFP No:  nir90edx1wjk
Address written or inquiries to:  Frank Tamayo, Procurement Director
Response to Offeror's inquiries (if required) will be posted in the same place as the original solicitation as a separate FAQ document. Offerors should not rely on any other statements, either written or oral, that alter any specification or other term or condition of the RFP during the open solicitation period.  Offerors should not contact any other state office or individual regarding this RFP or this project. 

1.10 News Releases
News releases pertaining to this RFP shall NOT be made prior to execution of the contract without prior written approval by the State.

1.11 Proposal Submission/Copies
Detailed instructions on proposal preparation and submission are in Sections 5 and 6.  It is the responsibility of the Offeror to ensure that the Governor’s Office receives the proposal on or before the proposal submission date and time, regardless of the delivery method used. Caution: Daily mail may not be received prior to 2 pm. Vendors are responsible to ensure timely receipt. Telegraphic or electronic proposals (fax, e-mail, etc.) will not be accepted.

The State of Colorado Request for Proposal Cover Sheet MUST be signed in ink, preferably in blue, by the Offeror or an officer of the Offeror legally authorized to bind the Offeror to the proposal. Proposals that are determined to be at a variance with this requirement may not be accepted.  

1.12 Proprietary/Confidential Information

Any restrictions of the use or inspection of material contained within the proposal shall be clearly stated in the proposal itself.  Written requests for confidentiality shall be submitted by the Offeror with the proposal. The Offeror must state specifically what elements of the proposal are to be considered confidential/proprietary and must state the statutory basis for the request under the Public (open) Records Act. (Section 24-72-201 et seq., C.R.S.). Confidential/Proprietary information must be readily identified, marked and separated/packaged from the rest of the proposal. Co-mingling of confidential/proprietary and other information is not acceptable.  Neither a proposal, in its entirety, nor proposal price information will be considered confidential and proprietary.  Any information that will be included in any resulting contract cannot be considered confidential.

The Governor’s Office will make a written determination as to the apparent validity of any written request for confidentiality.  In the event the Governor’s Office does not concur with the Offeror’s request for confidentiality, the written determination will be sent to the Offeror.  Ref. Section 24-72-201 et. seq., C.R.S., as amended, Public (open) Records Act.

Offeror(s) acknowledge that they may come into contact with confidential information contained in the records or files of the State in connection with any resulting contract or in connection with the performance of its obligations under any resulting contract. The awarded Offeror(s) shall keep such records and information confidential and shall comply with [specific statutory citations (if any) and,] all laws and regulations concerning the confidentiality of such records to the same extent as such laws and regulations apply to the State. The awarded Offeror(s) shall notify its employees that they are subject to the confidentiality requirements as set forth above, and shall provide each employee with a written explanation of the confidentiality requirement before the employee is permitted access to confidential data. Awarded Offeror(s) shall provide and maintain a secure environment that ensures confidentiality. The confidentiality of all information will be respected and no confidential information shall be distributed or sold to any third party nor used by awarded Offeror(s) or its assignees and/or subcontractors in any way except as authorized by this contract. Confidential information shall not be retained in any files or otherwise by awarded Offeror(s). Disclosure of such information may be cause for legal action against the awarded Offeror(s). Defense of any such action shall be the sole responsibility of the awarded Offeror(s). Unless directed otherwise, awarded Offeror(s) is required to keep all State information in a secure, confidential manner.

1.13 RFP Response Material Ownership

The State of Colorado has the right to retain the original proposal and other RFP response materials for its files. As such, the State of Colorado may retain or dispose of all copies as is lawfully deemed appropriate. Proposal materials may be reviewed by any person after the "Notice of Intent to Make an Award" letter(s) has/have been issued, subject to the terms of Section 24-72-201 et seq., C.R.S., as amended, Public (open) Records. The State of Colorado has the right to use any or all information/material presented in reply to the RFP, subject to limitations outlined in the clause, Proprietary/Confidential Information.  Offeror expressly agrees that the State may use the materials for all lawful State purposes, including the right to reproduce copies of the material submitted for purposes of evaluation, and to make the information available to the public in accordance with the provisions of the Public Records Act.

1.14 Acceptance of Proposal Content

The contents of the proposal and the terms of this request for proposals will become contractual obligations of the successful Offeror.  

1.15 Proposal Prices and Payment Schedule

Prices are expected to be firm, fixed price, with payment due at milestones as defined in this request for proposals.  Estimated proposal prices are not acceptable; pricing must be United States funds.  Proposals submitted must include all related costs, examples surcharges, travel, etc., any costs not included as part of the proposal will be disallowed.

1.16 Selection of Successful Proposal and Notice of Intent to Award

The State reserves the right to make an award on receipt of initial proposals, so Offerors are encouraged to submit their most favorable proposal at the time established for receipt of proposals. Offerors not meeting the requirements identified in the RFP shall be ineligible for further consideration. The State may conduct discussions with Offerors in the competitive range for the purpose of promoting understanding of the State’s requirements and the Offeror’s proposal, to clarify requirements, make adjustments in services to be performed, and in prices.  Changes to proposals, if permitted, will be requested in writing from Offerors. 

Upon review and approval of the evaluation committee’s recommendation for award, the Governor’s Office will issue “Notice of Intent to Make an Award” letter(s) to all Offerors.  

Section 6 provides additional information related to the evaluation and award of this solicitation.

1.17 Parent Company

If an Offeror is owned or controlled by a parent company, the name, main office address and parent company’s tax identification number shall be provided in the proposal.

1.18 Certification of Independent Price Determination

1.18.1 By submission of this proposal each Offeror certifies, and in the case of a joint proposal each party, thereto, certifies as to its own organization, that in connection with this procurement:
a) The prices in this proposal have been arrived at independently, without consultation, communication, or agreement, for the purpose of restricting competition, as to any matter relating to such prices with any other Offeror or with any competitor;

b) Unless otherwise required by law, the prices which have been quoted in this proposal have not been knowingly disclosed by the Offeror and will not knowingly be disclosed by the Offeror prior to opening, directly or indirectly to any other Offeror or to any competitor; and

c) No attempt has been made or will be made by the Offeror to induce any other person or firm to submit or not to submit a proposal for the purpose of restricting competition.

1.18.2 Each person signing the Request for Proposal Cover Sheet of this proposal certifies that:
a)
He/She is the person in the Offeror’s organization responsible within that organization for the decision as to the prices being offered herein and that he has not participated, and will not participate, in any action contrary to (1)(a) through (1)(c) above; or 

b)
He/She is not the person in the Offeror’s organization responsible within that organization for the decision as to the prices being offered herein but that he has been authorized in writing to act as agent for the persons responsible for such decision in certifying that such persons have not participated, and will not participate, in any action contrary to (1)(a) through (1)(c) above, and as their agent does hereby so certify; and he has not participated, and will not participate, in any action contrary to (1)(a) through (1)(c) above.  

1.18.3 A proposal will not be considered for award where (1)(a),(1)(c),or (2) above has been deleted or modified where (1)(b) above has been deleted or modified, the proposal will not be considered for award unless the Offeror furnishes with the proposal a signed statement which sets forth in detail the circumstances of the disclosure and the head of the agency, or his designee, determines that such disclosure was not made for the purpose of restricting competition.
1.19 Standard Contract

Except as modified herein, the standard State Contract Terms and Conditions and the Model Contract included in this RFP shall govern this procurement and are hereby incorporated by reference. Please note this Model Contract lists the State’s required legal provisions but does not include the specific scope of work and requirements for this RFP. 

The Offeror is expected to review the attached Model Contract and note exceptions. Offerors agreeing to abide by the requirements of the RFP are also agreeing to abide by the terms of the Model Contract. Unless the Offeror notes exceptions in its proposal, the conditions of the Model Contract will govern. It may be possible to negotiate some of the wording in the final contract; however there are many provisions, such as those contained in the Special Provisions pages that cannot be changed.  Vendors are cautioned that the State believes modifications to the standard provisions, terms and conditions, and Special Provisions constitute increased risk to the state and increased costs.  Therefore, the scope of requested exceptions is considered in the evaluation of proposals.

1.20 Legislative Changes

The State of Colorado reserves the right to amend the contract in response to legislative changes that affect this project.

1.21 Order of Precedence

In the event of any conflict or inconsistency between terms of this request for proposal and the offer, such conflict or inconsistency shall be resolved first, by giving effect to the terms and conditions of the contract, second to the request for proposal, and third, to the proposal.

1.22 Venue

The parties agree that venue for any action related to performance of this contract shall be in the City and County of Denver, Colorado.
1.23 Audit
The successful Offeror may be required to have a process audit conducted of the program at least once every three years.  If the successful Offeror has not had such an audit prior to awarding of this contract, one may be required to begin within six months of the award of this contract. A complete copy of the audit must be provided to the project manager as identified in the final contract within five working days of its completion. The State will negotiate directly with the Offeror regarding any exceptions or findings from the audit.

Section 2 – Schedule of Activities & Inquiries

2.1
Schedule of Activities





   
	1.


	RFP Notice Published

	
	May 30, 2014

	2.


	Prospective Offerors Written Inquiry Deadline

 (No Questions Accepted After This Date/Time)
Answers will be posted on the bids system as an attachment to the solicitation within 5-10days.
	
	June 15, 2014, 5:00 pm MST

	3.
	Pre-Proposal Conference 
	
	[Not Applicable]

	4.


	Proposal Submission Deadline 

(One Original plus 8 Hard Copies & One Electronic Copy on Flash Drive Required)
	
	July 1, 2014, 4:00 pm MST

	5.
	Oral Presentations/Site Visits (Held at State’s Discretion)
	
	TBD (July 1-15, if desired)

	6.
	Contract Award (initial six month period- estimated)
	
	August 1, 2014

	7.


	The Resulting Contract May Be Renewed For up to1 Additional Year, At The Sole Discretion Of The State.


Section 3 – Background Information

3.1 Background

The abuse of prescription drugs is the fastest growing drug problem in the United States, particularly among adolescents. To combat this growing problem, the National Governors Association (NGA) hosted a year-long Policy Academy to Reduce Prescription Drug Abuse. The Policy Academy, co-chaired by Governors Hickenlooper (D-Colorado) and Bentley (R-Alabama), supported the development of comprehensive state strategic plans to reduce prescription drug abuse. Another result of this initiative is the establishment of the Colorado Consortium to Reduce Prescription Drug Abuse.  This cooperative, interagency/interuniversity framework is designed to facilitate the collaboration and implementation of the strategic plan by interested parties and agencies. The Consortium is housed in the University of Colorado (CU) Skaggs School of Pharmacy and Pharmaceutical Sciences at the Anschutz Medical Campus (which houses the School of Pharmacy, the Colorado School of Public Health, the CU School of Medicine, and the CU College of Nursing). The Colorado School of Public Health is a joint enterprise of three institutions, U. of Colorado-Denver, Colorado State University, and the University of Northern Colorado.

The Colorado Plan to Reduce Prescription Drug Abuse, a 12-month Action Plan (a copy of which is available at:  http://www.colorado.gov/cs/Satellite/CDPHE-PSD/CBON/1251647767353), includes the development and implementation of a social marketing campaign that targets the General Public and overcomes existing obstacles and misperceptions. 
The purpose of this Request for Proposals (RFP) is to solicit proposals to provide specialized public relations/creative services, media buying, creation of a public facing website, and data driven research and evaluation to facilitate the Colorado Consortium for Prescription Drug Abuse Prevention Public Awareness Workgroup social marketing campaign throughout the state.

3.2 Overview

The vendor will provide strategic guidance and expertise utilizing a full social marketing process. This vendor will collaborate with The Public Awareness Workgroup of the Colorado Consortium for Prescription Drug Abuse Prevention.

The most recent National Survey on Drug Use and Health (NSDUH) state data (2011 – 2012) ranks Colorado 14th highest for misuse rates at 5.05% for those aged 12 or older.  This is down from 6% in 2010 – 2011 when the state was 2nd in the nation.  Colorado 18 – 25 years olds still come in with the highest estimates in our state at 12.18%  
Yearly deaths in Colorado due to drug-related poisoning more than doubled from 351 in 2000, to 807 in 2012. Deaths involving the use of opioid pain medications such as morphine, codeine, oxycodone, hydrocodone, methadone and fentanyl more than tripled from 87 in 2000, to 295 in 2012.

In 2012, more than twice as many people in Colorado died from poisoning due to opioid pain medications (295) than from drunk-driving related fatalities (133).

In 2012, 36% of the drug poisoning deaths in Colorado were due to opioid pain medications. In 2012, 21% of the drug poisoning hospitalizations in Colorado were due to prescription opioid poisoning.

Components of the statewide social marketing campaign are as follows:

1. Public relations/creative services

2. Paid/Earned media 

3. Data driven 

4. Impact and process evaluation

5. Presentations 

3.3 Purpose

As a result of this Request for Proposal, the vendor will execute a comprehensive culturally responsive social marketing campaign statewide.  The social marketing campaign will be designed, based on evidence-based practices, to influence changes in attitude and behavior in order to improve the public health. This social marketing campaign will have a focus on safe use, safe storage and safe disposal for prescription drugs.  This initiative will collaborate with the Colorado Department of Public Health and Environment (CDPHE) and the Governor’s Office in order to appropriately leverage and successfully coordinate with relevant, existing efforts.  
3.4 Goals
This RFP supports the goal of providing information that leads adults to use prescription medication appropriately, properly store the medications, and safely dispose of unused drugs when no longer needed.  This goal is a component of the Consortium’s/Governor’s larger goal of preventing 92,000 Coloradans from engaging in non-medical use of prescription pain medications by the year 2016.
3.5 Fiscal Provisions
The project period for the Prescription Drugs Safe Use, Storage and Disposal grant is August 1, 2014 through January 30, 2015.  The total amount of available funding for the six (6) month contract period is NTE $500,000.  The resulting contract may be renewed, with approval of a continuation application, for additional six (6) months (February 1, 2015 through July 30, 2015) at a total amount NTE $225,000.  
Section 4- Statement of Work/Requirements

This section describes specific service features required; they will include, at a minimum, the work described below. The successful Offeror will provide the services and satisfy the outlined expectations.

The Business Proposal shall present a full and complete description of the approach, including detailed methods of implementation, data collection and analysis, the Offeror will use to carry out the requirements as outlined below. In the business proposal the Offeror must restate each of the requirements and describe proposed service to meet each requirement.

It is understood and agreed that the proposed culturally responsive social marketing campaign provided by the successful Offeror over the period of the proposed project period shall include services as delineated below:  

4.1 Services: Public Relations Paid and Earned Media 
4. 1.1   Public Relations Campaign 
· Offeror must describe experiences, approaches and knowledge in the area of social marketing campaigns targeted to achieve specific behavioral changes

· Offeror must describe experiences in utilizing data to promote culturally responsive social messages

· Offeror must describe strategies and phases of developing a culturally social marketing campaign

· Offeror must describe how they will facilitate a culturally responsive statewide social marketing campaign targeted to achieve specific behavioral changes
· Offeror must detail how they will manage and communicate all aspects of the statewide social marketing campaign 

· Offeror must indicate their willingness and ability to develop agreements with the state, and coordinate and collaborate with the Colorado Department of Public Health and Environment (CDPHE) and the Governor’s Office in order to appropriately leverage and successfully coordinate with relevant, existing efforts
· Offeror must describe how they will coordinate and communicate the production and distribution of electronic and printed campaign materials statewide, to  include public presentations (to professional groups, community organizations, general public, etc.)
· Offeror must indicate their willingness to meet with the Public Awareness Workgroup or other Consortium workgroups as appropriate and update campaign status, progress and findings  

4.1.2   Paid and Earned Media

· Offeror must describe and propose how they will implement a culturally responsive statewide social marketing campaign that includes paid media to address prescription drug safe use, safe storage and safe disposal

· Paid media English / Spanish and Bi-Lingual has historically included all or some of the following: radio, print, cable, outdoor and outside of house (gas pump toppers, theatres, internet – Facebook, Texting, E-mail & YouTube)

· Earned media is obtained whenever possible. Offeror will explain strategies they will employ to facilitate earned media attention to the campaign.
4.1.3  Web Page 
· Offeror must describe in detail how they will create, set up, and maintain a public facing web page to support the statewide messaging for prescription drug safe use, storage and disposal and direct consumers to relevant information and resources

· Proposal for web page design and implementation should include target groups, such as youth, parents, providers, and others
4.1.4   Evaluation

· The successful Offeror will coordinate formative evaluation in designing the campaign, drawing on appropriate evidence-based practices.  The proposal should describe the Offerer’s proposed strategy for evaluating the process and impact of the campaign on knowledge and behavior, including measurable, time-framed objectives, clear measurement strategies and a detailed plan for analysis and preparing a final report of the results. 

· Offeror must demonstrate success in conducting evaluations of social marketing media campaigns of similar size and complexity.
4.2       Required Work Plan 

· Offeror must describe in detail how they will provide public relations/creative services, media buying, and research to facilitate a culturally responsive statewide social marketing campaign

· Offeror must demonstrate it is capable of providing public relations/creative services, media buying, and research to facilitate a culturally responsive statewide social marketing campaign

· Offeror must provide detailed information regarding agency experience and effective past performance in providing services of a similar scope and size
· Offeror must demonstrate sound business practices in the provision of public relations/creative services, media buying, and research to facilitate a culturally responsive statewide social marketing campaign

· Offeror must describe in detail evidence of strong administrative capacity and experience.

· Offeror must indicate that they will coordinate and communicate with the Public Awareness Workgroup in carrying out this project

4.3       Program Design

· Offeror must demonstrate experience in design and implementation of a comprehensive culturally responsive social marketing campaign

· Offeror is required to submit a sample of a culturally responsive social marketing campaign similar in scope and format. Sample materials should be submitted separately from the proposal as an attachment and will not count toward the page limit

· Offeror must describe how the successful components of a culturally responsive statewide social marketing campaign can be replicated, maintained and developed

· Offeror must describe how they may be able to utilize their experience in enhancing any of the components of the social marketing campaign
· Offeror must describe how they may be able to increase the positive outcomes of a culturally responsive social marketing campaign
4.4       Organizational capacity, including staffing, and organizational structure
· Offeror must demonstrate that key personnel delivering the services are experienced, well trained competent to carry out the requirements of this RFP and that they have sufficient time to devote to the project within the required timeframe. The Public Awareness Workgroup reserves the right to approve any proposed personnel, including potential substitutions to those proposed in response to this RFP. The selected Offeror commits to replace personnel assigned to this project whose performance is unsatisfactory to the Public Awareness Workgroup, with personnel whose experience and skills are acceptable 

· List key personnel roles and their qualifications relevant to the RFP and include estimated hours per month that will be assigned to this project for each key personnel

· Describe the plan for continuity and quality of the social marketing campaign program in the event of staff turnover


4.5      Budget and Budget Narrative 

· Demonstrate that the Offeror’s fiscal experience and capabilities are sufficient to carry out the requirements of the RFP

· Complete the Budget and Narrative Excel workbook in sufficient detail by projecting a cost-effective budget and narrative budget justification explaining each element that provides complete, accurate and realistic budget projections. 
Section 5 – Response Format & Proposal Instructions

5.1 Submission and General Instructions

Proposals must be received on or before the date and time indicated in the Schedule of Activities, Late proposals will not be accepted. Vendors are cautioned that daily mail may not be received prior to 2:00 p.m.; therefore, if proposal is not hand delivered, Offeror should ensure proposal is received by mail or delivery service the prior day.

Submit one (1) original and eight (8) copies and a copy on a Flash Drive of the proposal.  The hard copy of the proposal package shall be delivered or sent by mail to:
       Colorado State Capitol
Attn: Frank Tamayo or Zach Pierce
136 State Capitol
Room #115
 Denver, CO 80203
The proposal must be signed in ink, preferably in blue ink, by an officer of the Offeror who is legally authorized to bind the Offeror to the proposal.  Proposals that are determined to be at a variance with this requirement may not be accepted.  A proposal signature page has been provided.

Proposals must be submitted and sealed in a package with an appropriate label affixed. The label must show the following information:

Offeror’s Name
RFP-No.
Proposal Due Date and Time

Offerors must segregate the portion of the proposal responding to the pricing and funding proposal so the technical proposal can be evaluated without consideration of the price or funding model.

The State desires and encourages that proposals be submitted on recycled paper, printed on both sides.  While the appearance of proposals and professional presentation is important, the use of non-recyclable or non-recycled glossy paper is discouraged.

5.2 Page Limit

Unnecessarily elaborate proposals are not desired. Font size for basic narrative descriptions must be no smaller than 11 characters per inch. Indexes, tables of contents, lists of figures/tables, and glossary of terms will not be counted toward the overall page count. Allowance will be made for tabular or graphical presentations and screen prints, whether incorporated in the text of the technical description or attached as separate exhibits. Textual explanations of screen prints or graphic materials, standard commercial brochures or descriptions, or other standard product documentation that are attached in appendices or exhibits will not be counted against page limitation. However, evaluators cannot be expected to comprehend all material in exhibits whose content and relevance to the proposal description are not clearly integrated into the technical discussion. Proposals shall include the following information and should not exceed [15] pages single spaced, excluding attachments and samples.

5.3 Response Format

5.3.1 Signature Page

Include the State of Colorado Request for Proposal Signature Page.  The Offeror or an Officer of the Offeror who is legally authorized to bind the Offeror to the proposal must sign this page in ink.

5.3.2 Transmittal Letter

Submit a Transmittal Letter that:

· Positively states the Offeror’s willingness to comply with all work requirements and other terms and conditions as specified in this RFP.  If, for some reason, this is not the case, explain any deviations or changes in full.

· Is on the Offeror’s official business letterhead.

· Identifies all material and attachments that comprise the Offeror’s proposal.

· Is signed by an individual authorized to commit the Offeror to the work proposed.
5.3.3 Executive Summary

Condense and highlight the contents of the proposal. The summary should provide the reader with an overall understanding of the proposal and Offeror’s approach. 

5.3.4 Technical Component

A. Describe how you will address the deliverables set forth in Section 4.

5.3.5 Management and Experience Component

A. Describe how your company will manage this project.  

B. Indicate key personnel who will be assigned to the project and describe their experience.  Explain how you will ensure that equally qualified persons are assigned to the project if these individuals leave the project.  The state expects that the awarded Offeror will continue to make the key project personnel available through the life of the contract as long as they remain in Offeror’s employ. The state reserves the right to approve any replacement personnel.

C. Describe your firm’s experience with projects of similar size and scope.  For the two most closely related projects, provide sufficient detail to allow for thorough evaluation of your firm’s capabilities in this specific topic area.

5.3.6 Cost Proposal
The Offeror shall provide a total cost/budget for the work proposed in response to the Statement of Work/Requirements, Section 4.  

5.3.7 References

Please provide at least three (3) and no more than five (5) references that support the Offeror’s proposal. Provide the principle contact and telephone number, as well as a brief description of work performed for each. Include the timeframe for work performed. The State reserves the right to include the State of Colorado and other states as additional references. The State also reserves the right, at its discretion, to contact any organization or individual that may have knowledge of the Offeror for the purpose of verifying the information provided by the Offeror. The State will check references only on the apparently successful Offeror as a method of determining responsibility; references will not be scored.

Reference Chart 

	Company Name
	Contact
	Telephone
	Brief Description

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Section 6 – Evaluation and Award Selection Process

6.1 Evaluation Factors

The evaluation factors for the components for which an Offeror applies, in decreasing order of importance are: 

· Services
· Work Plan

· Program Design

· Organizational Capacity

· Budget and Budget Narrative

· The extent to which Offeror agrees to Colorado’s basic contract terms and required Special Provisions without seeking exceptions
6.2 Award Methodology

The Colorado Consortium for Prescription Drug Abuse Prevention Public Awareness Workgroup will comprise the Evaluation Committee will evaluate the merits of proposals received in accordance with the evaluation factors stated in this RFP and identify the proposal that is most advantageous to the state. While numeric evaluations may be used in some aspects of the process to identify strengths and weaknesses of proposals, the final decision will be a business decision and will not be based on a numerical score.  A Decision Memorandum will document the basis for the award decision.  

Failure of the Offeror to provide any information requested in this RFP may result in disqualification of the proposal.  This responsibility belongs to the Offeror.

Offerors should not assume that they will have an opportunity for oral presentations or revisions of proposals, so they should submit their most favorable proposals as their initial proposal.  If award is not made on receipt of initial proposals, Offerors in the competitive range (those most responsive to the requirements and reasonably susceptible of being selected for award) may be provided an opportunity to make an oral presentation. The oral presentation will include a discussion for the purpose of clarification and to ensure full understanding of and responsiveness to solicitation requirements.  

If proposal revisions are permitted after oral presentations and discussions, a date will be established in writing by the State for submission of best and final offers. Offerors will not be provided an opportunity for comprehensive proposal revisions. 

The apparently successful Offeror may be required to submit for the most current reported period and a reasonable number of previous years (in order of preference) an audited financial statement, a financial statement reviewed by a certified public accountant, a third-party prepared financial statement if an audited or reviewed statement is not available, or another financial statement prepared in the routine course of the Offeror's business, in order to assist the State in making its determination of Offeror responsibility in accordance with CRS 24-103-401.

STATE OF COLORADO

Governors Office
Confirmation of Offer

The following information is submitted in response to Solicitation # nir90edx1wjk
The below named company is voluntarily submitting this offer and acknowledges that it is consistent with the specifications, terms and conditions, and 
INCLUDES ACKNOWLEDGMENT OF ALL MODIFICATIONS POSTED ON THE COLORADO BIDS SYSTEM.
COMPANY NAME*: _____________________________________
ADDRESS: ____________________________________________

CITY: ____________________________________ 
STATE: __________________________________ 
ZIP: _____________________________________
F.E.I.N.** :_________________________________
DELIVERY DATE: __________________________

PAYMENT TERMS: _________________________
SIGNATURE: _____________________________ DATE: _______
Signer Must Be Authorized / Qualified To Bind Offeror
TYPED/PRINTED NAME: _______________________________________

TITLE:_______________________________________________________
PHONE: (_______)_____________________ FAX (_______)___________

E-MAIL ADDRESS:_____________________________________________
OFFER MUST BE VALID FOR Thirty (30) days.

* PARENT COMPANY: If an Offeror is owned or controlled by a parent company, the name, main office address, and parent company’s tax identification number must be provided in the solicitation.

** Supplier is required to submit their Federal Employer Identification Number (F.E.I.N.) before payment can be made.

PLEASE RETURN THIS PAGE WITH SOLICITATION DOCUMENTS
Pricing Information Sheet

If no standard pricing sheet format is provided by the OEDIT Department as part of this 

attachment the Offeror may use their own format to provide pricing information. However, this page must still accompany Offeror’s price information.
Company Name: ___________________________________________________
Authorized Signature: ___________________________ Date: _______________
Typed/Printed Authorizer Name: _______________________________________
PLEASE RETURN THIS PAGE WITH SOLICITATION DOCUMENTS
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